
FINDING SEATTLE

PROCESS BOOK | WINTER 2014

ENKHBAYAR MUNKH-ERDENE

(PARTNER: LISA KENT)



FINDING SEATTLE   |   Process Book

INSPIRATIONAL RESEARCH



FINDING SEATTLE   |   Process Book

MOODBOARD
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BRAINSTORMING CONCEPTS

APP: ENVIRONMENT:

Site Track 

An app that keeps tracks of the websites that you have an 
account with, and organizes them according to the type 
of website it is. Gives date of when an account was made 
and which sites are used most often.

Carbon Footprint App

Based on the daily input of the user, this app will record 
and determine the carbon footprint of the user. It will also 
give tips/steps on how to reduce the user’s carbon foot-
print.

Library Directory 

A touch screen directory located at the entrance of the 
library.  It will provide services that the library has, a map 
of the library and can help the user find and plan a route 
to the area they need to go.  It will also have trivia facts for 
entertainment.

History of Seattle (or any major city)

A city-wide exhibition where kiosks with touch screens 
under a sound dome are located at various locations 
around the city.  Each kiosk has the history of the area/
landmark it is located at, and also a map showing where 
other kiosks are located. (Corresponding mobile app with 
a map that’ll show you how to get to the other kiosks.)
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FINAL CONCEPT

FINDING SEATTLE

A city-wide exhibition where touch screen boards 
are located at various locations around the city.  
Each board has the history of the area/landmark it 
is located at, and also a map showing where other 
boards are located. A corresponding mobile app 
with a map will show the user how to get to the 
other boards located around the city.

Target Audience

This application is geared towards tourists and 
new residents who may not be familiar with the 
Seattle area.  Also, local residents may gain new 
knowledge about the area they live in.

Goals

Provide a better understanding of the Seattle 
area.

Create a more informed user.

Provide useful information that user not formiliar 
with the area may have overlooked.

Act as a portable guide and tool for navigation 
throughout the city.

Provide an interactive platform for users to learn 
from and contribute.
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COMPETITIVE ANALYSIS

Provides extensive information about points of inter-
est throughout the state park.

Good: Provides users with information about the area 
they are current in (facts/description).

Bad/Ugly: Overwhelming amount of text, quickly lose 
interest, stationary info (user can not bring info with 
them after they leave board).
Is not interactive for the user. 

Pros: Location specific information, provides extensive 
information about place/object that user is viewing.

Cons: Does not move with user. Once user leaves that 
location they can no longer access the information.

App that shows users the location of “hidden” items 
that they can find using coordinates. 

Good:  interactive,multi-user interface

Bad/ugly:  Use of GPS to help user locate their next 
desinations.  Can track the destinations they’ve al-
ready been.
International activity, rather than set in a specific 
region.

Pros: Interactive app that multiple users can use, input 
data.

Cons: App is not location specific0. Users can access 
content from their computer or a portable device that 
has access to the internet. Relies solely on internet ac-
cess in  order to function/be useful to user.

Interactive artwork scattered through the city of 
Brooklyn. 

Good: fun, spontaneous art that people get to interact 
with.
Interactive, encourages user to explore different parts 
of the city.

People spend less time with it than they would an 
interactive touch screen board

Pros: Spontaneous, fun, playful, interactive design for 
the user.

Cons: Some users might like to know where the art-
work is located, instead of “accidentally” stumbling 
upon it. 

INFORMATION BOARDS GEOCACHING APP INTERACTIVE ARTWORK
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AUDIENCE PERSONAS

Each year, sisters Sherry and Melissa 
take a week off from their daily lives 
and meet up in a different city to go 
on a mini vacation. This year’s trip: 
Seattle!

Sherry  Ricker

After moving throughout the country with her hus-
band Richard, the couple decided to settle down 
Rochester NY to raise their two children, Alyssa and 
Ryan. As a full-time homemaker and mom to two chil-
dren (ages 7 and 9), Sherry spends much of her time 
planning family outings,  attending school pa meet-
ings, and shuttling her kids around to soccer practice, 
ballet, and the never ending array of school events 
and functions. Although this is her first time visiting 
the Pacific NW, Sherry is excited to get away from the 
stresses of everyday life and see what Seattle has to 
offer her and her sister. 

User Goals: 

While Sherry is definitely not the techie in the family 
(flip phones are still relevant, right?), and couldn’t re-
ally understand this “interactive” tourist guide business 
Melissa kept trying to explain to her, Sherry is curious 
to see exactly how a computer screen is going to tell 
and show her around the city.

Experience:

While she was some what intimidated by the idea of 
relying on a phone and touch screen to be guided 
around the city, Sherry found the user interface to be 
much more straightforward and easier to understand 
than she had originally thought. “Even non-techies 
like me can understand it!” She felt like using the 
touch screen boards definitely enhanced her experi-
ence of the city ( and got to learn a bunch of fun facts 
along the way!)

Melissa Thompson

Melissa is a recently divorced single mom who cur-
rently lives in her family’s home town of Denver 
Colorado. Working as a financial advisor for Morgan 
Stanley while dealing with the newfound stresses of 
being a single parent, Melissa can’t wait to get out of 
town for a bit and enjoy some delicious coffee, sea-
food and (hopefully) sunny summer weather! 

User Goals: 

During her last trip to Disneyland Melissa tried out 
the parks new interactive map system and found it 
very useful and fun to use. She heard about the new 
Seattle interactive boards through a co-worker and 
is excited to try out a new form of “tourist guide” 
especially after her fun experience at Disney. Melissa 
decided to download the interactive tablet app be-
forehand so she could familiarize herself with the app 
layout. 

Experience:

“This is way better than I could have expected!” While 
Melissa was looking forward to this new innovative 
way to explore the city of Seattle, she had still done 
her research and download a couple phone apps (ie 
google maps, yelp) just in case the touch screens and 
corresponding app did not provide enough informa-
tion. But she was pleasantly surprised to find that not 
only did the interface help guide her around to differ-
ent points of interests in the city, it also provided her 
with fun facts and info about Seattle and Washington 
State. 

SHERRY RICKER
MELISSA THOMPSON
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AUDIENCE PERSONAS

Nathaniel Brockton A Seattle native, Nathaniel grew up in on Bainbridge 
Island and moved with his family to the Ballad neigh-
borhood at age 7. He  currently lives in Capitol Hill and 
attends The Art Institute of Seattle pursuing a degree 
in studio sound production. Nathaniel works part time 
as a lighting assistant at the Showbox theater down-
town and recently acquired an internship at London 
Bridge Studio. 

Hobbies/interests: 

photography,  collecting rare vinyl records, visiting the 
local creperie at the Bainbridge Island ferry terminal. 

User Goals:

Nathaniel overheard about the new interactive seattle 
boards through a fellow student in one of his aca-
demic classes. He is excited to try out the new feature, 
but outside of the aesthetic appeal, Nathaniel  isn’t 
quite sure how beneficial the boards will be for him as 
a local.

Experience: 

While he felt the design and layout were impressive 
and fun to play around with, Nathaniel felt that the 
majority of the features did not really apply to himself, 
or a majority of locals that were familiar with Seattle’s 
history and geography (Though there were a couple 
pop facts that even he didn’t know., ie the olympic 
peninsula is the only rainforest in the continental US) . 
But with that thought, it will definitely be a great sell-
ing point when trying to convince the cousins from LA 
to come visit the PNW!
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CONTENT OUTLINE

SITE SPECIFIC: MOBILE APP:

HOME SCREEN:  
 “Site”, “Interact” (Data), “Explore” (Map), “Seattle”

SITE: 
 History of the site, who was involved
 Landmarks (architect, history, etc.)
 Hidden Gems (restaurants, shops, businesses, etc.)
 Upcoming Events
 Gallery

INTERACT:
 User generated data
 User can generate data

EXPLORE:
 Map of Seattle split into neighborhoods
 “You Are Here”
 “Map a Route Option”
 Share with mobile app

SEATTLE:  
 History (interesting laws, riots, events, marathons, celebrations)
 Number of neighborhoods
 How many people visity Seattle (yearly), most popular destinations
 Fun facts (films made, famous people)
 Gallery

HOME SCREEN:  
 LOGIN
 “Profile”, “Interact” (Data), “Explore” (Map), “Seattle”

PROFILE: 
 General user information (username, biography,  uploaded photos)
 Tracked Sites (places already tracked and logged into)
 Connect with other users
 Download site specific coupons

INTERACT:
 User generated data
 User can generate data

EXPLORE:
 Map of Seattle split into neighborhoods
 “You Are Here”
 “Map a Route Option”

SEATTLE:  
 History (interesting laws, riots, events, marathons, celebrations)
 Number of neighborhoods
 How many people visity Seattle (yearly), most popular destinations
 Fun facts (films made, famous people)
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SITE MAP

HOME SCREEN

 SITE

  About    Landmarks     Hidden Gems     Events     Gallery

 INTERACT

   Charts     Interact

 EXPLORE 

  Neighborhoods     Sites     Map a Route

 SEATTLE

  About     Landmarks     Hidden Gems     Events      Gallery

SITE SPECIFIC: MOBILE APP:

HOME SCREEN

 PROFILE

  User      Connect      Coupons  

 INTERACT

   Charts     Interact

 EXPLORE 

  Neighborhoods     Sites     Map a Route

 SEATTLE

  About     Landmarks     Hidden Gems     Events      Gallery
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PRIORITY PYRAMID

20%

30%

50%

Creating a more informed tourist/user

Information/tourist resources:
 Mapping system
 City statistics
 Nearby events (info)

Site specific coupons/ deals

User statistics:
 Number of visits to Seattle
 Visiting from where?
 Favorite places
 Demographics

Photoboot
Photo Gallery
Trivia
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VISUAL STORYBOARD

SITE SPECIFIC: MOBILE APP:
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LAYOUT
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PAPER PROTOTYPING

SITE SPECIFIC: MOBILE APP:

YOUTUBE:  http://www.youtube.com/watch?v=ad8mz9Bd7fI&feature=youtu.be
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LOGO DEVELOPMENT

MY SKETCHES FINAL LOGO (LISA’S)
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INITIAL DESIGN COMPS
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REVISED DESIGN COMPS

tap  to  enter
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APP PAGES
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KEY CONTRIBUTIONS

Concept

Title

Content

Initial Research

Moodboard

Final Revision of Comps



THE END


